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CHAPTCR I 

INTRCDUCTICH 

For many years hone economists have advocated that garment label- 

ing be more informative to the homemaker.    Clothing manufacturers are 

becoming more conscious of the values of informative labeling, and 

consumers are demanding more information on labels.    Coughlin1 states 

that the number of manufacturers using informative tags  is comparatively 

few today but would grow rapidly if more manufacturers were persuaded 

that consumers wanted tags and would use then in making their buying 

decisions. 

Since various studies show that approximately 75 per cent of 

pre-school children's clothing is purchased ready-made,  it seems apparent 

that families need help in clothing seleetion.    Clothing the pre-school 

child is a major problem for many families and remaining within the realms 

of a clothing budget is often a difficult task.    More informative labeling 

would aid family members in making wiser selections of clothing purchases 

and also inform them as to definite qualities and services to expect from 

the garments. 

The percentage of the clothing budget spent on pre-echool children's 

clothes tends to vary with family income,    a study of 100 families in 

1W. F. Coughlin, Iflgfi and Labels IB QuUfil ifl Service Qua^tieg in 
Clothing,  (A Teachers' Bulletin from Good Housekeeping Institute.    New 
lorki    Hearst Magasines Inc., September, 1945), p. 7. 



Radford, Virginia reveals that 

... the cost of clothing children was much more of a burden for 
the low-income groups than for the higher ones  ...  if the cost of 
the pre-school child's clothing is representative of clothing costs 
for children, the value of the clothing for children represents 
19.8 per cent of the yearly income for the families with incomes 
under $2,000 as compared to 7.1 per cent in the highest income group.2 

(Mean income for highest group was $6,300.) 

Sine* clothing is such a demand on the clothing budget, this is, 

indeed, a large percentage of the family income to spend on children's 

clothing. 

The Radford, Virginia study indicated that 

. . . homemakers need help in clothing the pre-school child. They 
need more training for selecting children's clothes and more suitable 
children's clothes within a normal price range from which to select.•* 

An area in which a great deal of help is needed is in the seleetion 

of oorreet sizes of clothing for children.    Since authorities and manufac- 

turers in the field of children's clothing have difficulty reaching agree- 

ments as to the best and most accurate method of sise labeling, it is almost 

impossible for consumers always to select proper-sised garments for children. 

Rathbone and Tmrpley state that,  "Labels vary in their value to the 

consumer depending on the information they contain.■* 

2Evelyn Blake,  Oris Glisson, and Mildred T. Tate, -A Study of the 
Preschool Child's Clothing in 100 Families of Radford, Virginia," iourjjfil sL 
Home Economics. A5»180, March, 1953. 

3lbJ4. 

^Lucy Rathbone,  and Elisabeth Tarpley, Fabric, and BlMa (Hew lorki 
Hough ton Mifflin Company,  19A3),  p. 82. 



Some  labels give only the  sit* of the article   or brand name  while 

others contain thorough information regarding the composition of the fabric, 

how it is Bade,  performance features,  how it should be used and eared for, 

and name and address of the manufacturer or distributor** 

The investigator observed that some of the children enrolled in 

Woman'E College Nursery School had difficulty with some of their dressing 

processes.    In SOBS instances this was due to lack of skill but in many 

oases it was due to clothing selection which did not meet the needs of the 

child.    On many occasions the clothing worn by the children in this group 

was not suitable to the activities in which they were engaged.    This, plus 

a general interest in children's clothing, led to the organisation of this 

study. 

Since aothers of pre-school children purchase a large percentage of 

the clothing worn by the children, it was believed that mothers should be 

consulted in order to obtain their opinions concerning label information en 

pre-school children's ready-made clothing.    The first objective for the study 

was to determine the extent to whioh mothers use the information which is 

found on labels of ready-made clothing for pre-school children. 

The second objective was to determine what information is desired by 

mothers of this age-group.    By determining the extent to which Bothers use 

the information found on labels and the information that Bothers desired when 

purchasing ready-made clothing for pre-school children,  it could be ascertain- 

ed whether this group of mothers was relatively satisfied with labeling 

practices currently being used or whether manufacturers might change such 

5HOW Informative Labels jfelfi Stt jjetlmt Xfttt |m»Jsttl  (Consumer Series 
on TrforSiviLabriS,'mtl.     New York:    National Consumer-Retailer 
Council,  Inc.,  January,  19U), P. !• 



practices in order to meet the demands of consumers. 

Since no one source ean give as much valuable information to all 

consumers as an informative label,  the investigator believed that a study 

of information on labels of ready-made clothing for pre-school children 

would be a major source of information.    The third objeetive was established 

to determine what information is available on the labels of ready-made 

clothing for pre-school children in four selected local stores.    After 

determining the information available on labels in the stores, a comparison 

of the information used by parents with the information available, and the 

information desired by parents with the information available,  could be 

made. 

For clarification, definitions are given for some of the terms used 

throughout the remainder of this study* 

Pre-achool Child.    Children three, four, five,  and six years of age 

who have not attended public schools and have not reached school entranoe 

age. 

Label information. The entirety of the information on all labels 

attached to a garment, with the exception of the information which is of 

value only to the retailer, such as style number or prioe code. 

Play clothes.    Garments of clothing worn by pre-school children while 

engaged in play activities. 



Chapter II, "Survey of Literature," will emphasise the frequency 

of ready-made clothing purchases,   describe clothing needs for children and 

the various aspects of labeling.    Chapter III will describe the procedure 

for the selection of parents who were interviewed,  the construction of 

checklists for parent interviews, and a description of the parents who 

were interviewed and the stores in which the label study was aade.    An 

analysis of the information obtained fron parent interviews will be 

presented in Chapter IV.    Chapter V will include an analysis of the 

lnforaation obtained frow, label study.    Chapter VI will include sumnary, 

conclusions,  and recommendations for further study. 



CHAPTER II 

SURVEY OF LITERATURE 

In attempting to review the literature pertinent to this study, 

it was necessary  to delve into many fields and obtain viewpoints  on 

varied topics.    Essentially the literature in this area falls into six 

general categories including!    frequency of ready-aade clothing purchases; 

clothing for children} clothing expenditures;  problems of size labeling; 

standards for,  purposes and values of informative labeling; and laws and 

practices concerning labeling. 

Frequency of readv-made ojothlng purchases.    In a study, previously 

cited, of the pre-school child's clothing in 100 families of Radford, 

Virginia,1 it was found that aothers purchased approximately 75 per cent 

of pre-school children's clothing ready-made. 

According to the findings of the Bureau of Agricultural Economics, 

"three-fourths of the aothers in the United States with children 12 years 

of age or younger said that they bought aost of their ohildren's clothes."2 

According to Wybourn 

Clothing is third in importance among demands on the family income. 
About half of the families in America in 1951 had money incomes of 
$3,100 or less; therefore, a large proportion of the families were 

lEvelyn Blaka, Orls Glisscn, and Mildred T. Tata, "A Study of the Pre- 
school Child's Clothing in 100 Families of Radford, Virginia," 2flttntl SL 
Home Economics.   45«180,   March, 1953. 

2Unitad States Bureau of Agricultural Economies, Mfiitttitl OjtfniflM at 
FiiSEfl in Selected UfJ SL SfiildXSn^ Slatting, United State. Department 
of^ioultureTBulletS 65 (Washingtoni    Government Printing Offiom, 
October,  1951), p. 43. 



buying moderate or low-priced merchandise. Despite low incomes, many 
families could obtain more satisfaction from their clothing purchases 
through improved buying practices.3 

Wybourn* also states that due to a steady increase and improvement 

in mass production and distribution, more people are purchasing the 

majority of their clothing ready-made.    It appears that with this improve- 

ment,  should also come some aids to better buyaanship. 

cint.Mwp Expenditures.    In planning the clothing wardrobe for pre- 

school children, care must be taken in order that too large a portion of 

the family clothing budget not be used for clothing a child of this age. 

Gross and Crandall5 state that from 10 to 15 per cent of the family income 

is spent on clothing. 

It is interesting to note how distribution occurs among family 

members.    In 1950 a survey made by the Bureau of Labor Statistics on 

consumer expenditures reported that: 

In the larger cities, around 55 per cent of the family clothing 
budget was spent on women's and girls'  clothing and a little over 
40 per cent to outfit male members of the family;  the remainder 
was spent for children under 2 years of age and for clothing 
materials.    In the smaller cities, women shared the clothing 
budget about equally with the rest of the family.0 

3llarjory Wyboura, "Family Centered Clothing Course," Journal of. 
Home Economics. U«627, October, 1952. 

^Ibifl. 
5lrma H. Gross and Elisabeth Walbert Crandall, MMSgejaai fer MfiiflEB 

FamiliM (New Tork»    Appleton-Century-Crofts, Inc., 1954), p. U?. 

6llary C. Ruark and Abner Hurwits, "Survey of Consumer Expenditures 
in 1950," JlonthlT Lafcor. Bixiew, 75tl33, august,  1952. 
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Sllarjory Wyboum,  "Family Centered Clothing Course,"  Journal fif 
Home Economics.  44»627,  October,  1952. 

*Ibid. 

5lma H. Gross and Elisabeth Walbert Crandall, ManagemeptJSS. Mfidera 
Families. (New York*    Appleton-Century-Crofts,  Inc.,  1954), P. U9. 

6Mary C. Euark and Abner Hurwits, "Survey of Consumer Expenditures 
in 1950," Monthly Jfifcor IttemWf 75il33, August, 1952. 



Closing for Children.    A variety of clothes are needed for the 

many activities  in which children engage.    To meet both children's needs 

and remain within a budget, wise buying is necessary by purchasers of 

children's clothing. 

The Household finance Corporation lists standards which all 

children's clothing should meett 

1. Styled for growth but not too large for ease of movement. 
2. Wall constructed to withstand hard wear. 
3. Washable whenever possible. 
U.    Easy for little ones to get into by themselves. 
5. Becoming and satisfying to the child in color and style. 
6. Comfortable and correctly fitted.' 

Site Labeling. % common problem &££».    Anticipating the child's 

rate of physical growth is probably one of the greatest problems that 

mothers face when purchasing clothing for their pre-school children.    In 

a survey of 990 mothers with children under 12 years of age, this question 

was asked:    "What do you think is the trouble with the way children's sites 

are given on garments now?"8   The five most common problems follow in 

decreasing order of frequency: 

1. manufacturers don't follow a standard system of siting. 
2. Age doesn't correspond with sis*. 
3. Within the same age group children vary in siae. 
A. Some parts of the garment do not fit. 
5.    Cheaper garments are skimpy, expensive garments are cut full.' 

7Household Finance Corporation, ffl. sii., p. 26. 

Sunited States Bureau of Agricultural Economics, M9J&2I11 OplttlOM fit 
Fibers in Selected UaM oX ChlMfen's, SlojfciBg, U^^4

Sta^" D6pa^B*?* °f 

Agriculture, Bulletin 65 (Washington!    Government Printing Office, October, 
1951), P. 175. 

9jbia. 



According to the Bureau of Hone Economics10 it has always bean a 

problem to know what sise garment to buy.    Through the Works Progress 

Administration, the Bureau of Home Economics conducted a research project, 

measuring M7,088 from 15 states.    Through this surrey it was found that 

the most accurate method of sising clothes for children is by height and 

hip measurements, and the poorest indicator of body dimensions  is that of 

age. 

Thompson and Rea11 state that steps have been taken toward obtain- 

ing standard body measurements for sising children's clothes. 

In a Virginia Study12 it was found that more than 62 per cent of 

100 hcmeraakera studied wanted the garment sise in measurements.   Therm 

appears to be varying differences of opinions regarding the bmst method 

or methods of sise labeling.    The Human Nutrition and Home Economics 

Services of the united States Department of Agriculture, after extensive 

research,  found that height, weight, waist, and hip measurements are the 

best guide to sising.1^ 

O'Brien and Girshick give their reasons for the need of scientific 

measurement as, 

10llary Wood McLintook, and Eleanor Sandstrom, Children'» Slatting, 
(Ames:    Iowa State College Extension Service, May, 1940), p. 22. 

^Henrietta Mary Thompson, and Lucille E. Rea, Slatting SSS. SflUdjjn 
(New lorkt    John Wiley & Sons, Inc., 1949), p. 210. 

12Blake, Glisson, and Tata, SB. sii., p. 182. 

13Household Finance Corporation, OJJ. fiii., p. 26. 
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The rapid growth of the pattern and ready-to-wear industry In the 
United States has brought with it aany difficulties in the proper 
sizing of garments and patterns,   especially those manufactured for 
woven and children.H 

The O'Brien and Girshick study15 proposed a standard system based 

on height and girth of hips.    Thay stated that the prohlea of garment 

siting is finding one measurement or a combination  of measurements which 

best predict the other dimensions of the child's body and that if the 

height of the child is known, his other lengths can be fairly accurately 

predicted. 

What ia an Informative label?    As a basis for construction of the 

checklist for the parents and the store forms, a master label outline, 

formulated by the National Consuner-Retailer Council, was followed (See 

appendix).    It defines an informative label as one which answers the follow- 

ing six questionsi 

1. What is product made of?    (Composition) 
2. How is it made?    (Construction) 
3. How will it perform?    (Performance) 
A. How should it be used? 
5. How should it be eared for? , 
6. What is the name and address of the manufacturers or distributor?^ 

BEBOie. of. SB V>f°™tive iaJal.    If both consumer and retailer are 

to receive the maximum satisfaction for the money expended, the consumer 

URuth O'Brien and Meyer A. Girshick, Children's Bodj __._.. 
for Si.ina Permeate and. Pajfcma, United States Department of Agriculture, 
MScSlsSourSblication, No. 365 (Washington.    Government Printing Office, 
September,  1939), p. 1* 

15Ulid., pp. 2-6. 

16JJOJ Tnfamatlve Lfibeit Hals I2B Sirelfib XflSE DfiUftCl. lfifi. fiii. 



u 
should be given definite ideas of the quality of the product.    According 

to Woloott1'' this can only be conveyed by specifio faots.    Woloott also 

states that, 

The purpose of an informative label is to enable the consumer to buy 
wisely and the store to sell intelligently, to the end that the consumer 
gets the maximum satisfaction for the money expended and the store 
handles the transaction with the minimum possibility for returns and 
adjustment.1^ 

Understanding Labels.    Lasser and Porter in their book, Hoj is Ljyt 

Within Your Inacae1? state that it is astonishing how labels influenoe 

Americans and sad how little we know about this development.    Some labels 

can be so impressive and yet have very little meaning while others appear 

insignificant and are very important.    They classify labels into two typesi 

(a) Of one  type are labels giving only the brand name or trade mark 
and no other information about the product; 

(b) Of a second type are labels providing specific information on 
the quality, sise, grade,  etc.,  of the item.20 

Ysjjjaa flf. Informative lafcala..    Various authors and committees have 

set up standards for the information that should be included on labels; 

however, there appears to be none that are in complete agreement.    The 

l^Roger Wolcott, MflCMiill iabaliagjNew York.    National Consumer- 
Retailer Council,  Ino., 1949), P. H. 

l8Ibid. 

19j. K. Lasser,  and Sylvia F. Porter, Bfli ifi Uyj &*&!» 2SJK SlfiflM 
(New York!* Simon and Schuster, 1948), pp. 29-30. 

20 'ibid., p. 30. 
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National Consumer-Retailer Council states that: 

Informative labels enables the consumer to judge price in terms of 
quality,  judge the hidden characteristics of an article,  compare 
different products, help in the selection of articles best suited to 
consumer needs,  and how to use and oare for the product.21 

Thompson and Rea22 say that a good label is  one which will give facts 

that help judge the extent to which the garment will meet the needs of the 

child.    It will state the fiber used and give special processes or finishes 

used in the manufacturing of the fabric.    There should also be factual 

information regarding shrinkage and colorfastneas and there will be 

suggestions for care in order to obtain good service.    The name of the 

manufacturer will also be given. 

According to Coughlin23 a good tag should be worded concisely in 

simple terms.    Although not all qualities or values need to appear on 

every tag,  the service qualities or invisible values which consumers need 

to know about aret 

1. Tensile or breaking strength. 
2. Fiber content. 
3. The manufacturer's name or trade mark. 
U. Color resistance to fading. 
5. Shrinkage. 
6. Special finishes. 
7. Care instructions 
8. manufacturers'  guarantees.** 

21Hfia Informative Labels Salfi Xfl3 Sketch Joux Dollar^, OD. cj£., 

pp. 1-2. 

22Thompson and Rea, aj. fiii., pp. 258-259. 

23Coughlin, on.. cj&.» PP. 8_12' 

^jbld. 
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Trilling and others25 state that labels are of value to consumers 

only when they have real meaning in terns of services and performances, 

while Wingo2^ says that labeling can be improved only by consumer demands. 

From these statements one could conclude that if informative labeling is 

to be available, consumers must demand the information that they deaire. 

Hingo also says that labels should give: 

1. Trade name. 
2. Percentage composition. 
3. Finishes such as colorfaatness, moth protection, glass 

or starch permanency, crease resistance, etc. 
4. Directions for care. 
5. Manufacturer and address.27 

Laws. SBd Practices fc—MJM Labeling.     In using the master label 

outline, the National Consumer-Retailer Council, Inc.,28 recognises the 

existence of local, State or Federal regulations for consumer protection. 

The Wool Products Labeling Act, passed by Congress in 1939,  sets up 

the following label requirements: 

1. A product must not be falsely or deceptively stamped,  tagged, 
labeled or otherwise identified. 

2. A stamp, tag, label,  or other means of identification must be 
affixed to the product showing the following facts: 

25nabel B. Trilling, I. Kingman Eberhart, JJ1 '1«-?J/""S 
Nicholas, Bjej, IflB Bjjy (New Yorki    J. B. Lippincott Co., 1938), p. 261. 

26Caroline E. Wingo, Jta Slflitafi IB!) BlS SBd MslU »•■ *»*«    McG™ 
Hill Book Company, Inc., 1953)7 p. 52. 

27Ihid. 
28Wolcott, iflg. sii. 



u 
(a) The percentage of the total fiber by weight of the product, 

exclusive of ornamentation which is (1) wool,  (2) reproceseed 
wool,   (3) re-used wool,   U)  each fiber other than wool if it 
constitutes five or more per cent of the total weight,  and 
(5)  the aggregate of all fibers other than those named above. 

(b) The maximum percentage of the total weight of the product of 
any nonfibrous loading,  filling, or adulterating matter. 

(c) The name of the manufacturer of the wool product and/or the 
name of the persons delivering the products of shipment, 
shipping, selling,  or offering them for sale.29 

The Federal Trade Commission enforces this act.    The Federal Trade 

Commission also has set up similar acts for consumer protection concerning 

the labeling of silk, rayon, and linen. 

In addition to the existing legislation,  however,  there seems to be 

a great need for more and better labeling laws for consumer protection. 

29.1 9Jessie V. Coles, fcifindfiEifl fitf iSJBfil* X°X CmWJTI? 2°*^ <New Y°rkt 

The Ronald Press Company,  1949), p. 441« 

30 'ibid., pp. 4U-U8. 



CHAPTER III 

METHODS  AND PROCEDURES 

To study the label information on ready-nade clothing for pre-school 

children,  literature on labels for clothing was reviewed with particular 

emphasis on children's clothing. 

In order to make the study more meaningful, it was felt that 

comparisons  (l)  of information used by parents with that available, and 

(2)  of additional information desired by parents with that available, should 

be made. 

Prom information derived from literature and from specialists in 

Clothing and Textiles, a checklist of selected items found on labels of 

children's clothing to be used for recording interviews with parents was 

developed. 

Data obtained from the parents includedt 

1. Local stores in which parents purchased ready-made clothing for 
their pre-school children. 

2. Extent to which parents purchased ready-made garments,  made them 
or had them made, 

3. Items of information considered most desirable when purchasing 
clothing for pre-school children. 

4. The extent of information used,  concerning garment construction, 
use,  and care. 

5. The extent of the use of information concerning special performance 

features* 

6. Factors affecting selection when purchasing clothing for pre- 
school children. 
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7. Additional information desired. 

8. Desired changes in the labeling of clothing for pre-school 
children. 

9. General comments. 

The  checklist was used to record items which this group of parents 

used when purchasing clothing for their pre-school children and the degree 

to which they used said items of information.    Open-end questions, which 

allowed parents to suggest desired types of information not included on the 

checklist, were also included. 

The parent record form was tested on six mothers of pre-school 

children not included in the sample group.   Revisions were made on the 

basis of the tests.    In the revised for., the open-end questions were 

placed after each group of items instead of at the bottom of the checklist. 

The revised font (See Appendix)  included questions pertaining to the sources 

of the information concerning special garment construction feature.. 

The revised parent for. (See Appendix)  also included a list of local 

stores in which parents purchased clothing for their pre-.chool children. 

This was not included on the first form. 

Permission was obt.in.d fro. the director of Wow*n'a College Nursery 

School and the principal of Curry Demonstration School to interview th. 

parents of th. children enroled in Wean's College Nur.ery School and Curry 

Demonstration School Kindergarten. 

This study was conducted in Gr.en.boro, North Carolina in th. Spring 

of 1956.    Gr.ensboro'. industrial structur. i. a broad on. including f*til.s, 

furnitur., r.ady-to-wear garment manufacturing, and a variety of other leading 
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Industries. 

Data for tha parent group were obtained from the twenty mothers of 

the twenty-two children enrolled in Woman's College Nursery School and 

from the nineteen mothers of the children enrolled in Curry Demonstration 

School Kindergarten. 

Information on application forms indicated that parents of the 

children enrolled in the Woman's College Nursery School were generally of 

middle and upper middle class.    From data on occupations and information 

received from the school, the families of children enrolled in Curry 

Demonstration School Kindergarten seemed to vary from lower middle class to 

upper middle class.    No attempt was made to classify the families as to 

socio-economic status sinee the method of selecting children makes for 

relative homogeneous grouping in this respect. 

Parents of the children in Woman's College Nursery School were 

selected because the investigator was familiar with the group.    The Curry 

School Kindergarten was chosen in order to make the ages of the sample 

group extend to the age of public school entrance and to increase the 

number of parents in the sample. 

Arrangements for interviews were made by telephone. Personal inter- 

views were used in order that topics in the checklist and the responses 

could be more fully explained and better interpreted. The investigator 

visited most of the parents' homes for the interview.. A small percentage 

of the mothers in each group who worked outside the home preferred that 

the investigator come to their offices. On two occasions -other, asked 

that the checklists be left and called for at a later date. 



From sources similar to those used in parent forms,  a checklist was 

constructed for use by the investigator in obtaining information found on 

labels in the stores.    Data obtained from the store form includedi 

1. Information regarding garment construction, use, and care. 

2. Fiber and fabric composition. 

3. Special garment construction features. 

U.    Instructions for care of garment. 

5. Special performsnoe features. 

6. Recommendations  for use of garment. 

7. Name and address of garment manufacturer,  fabric manufacturer, 
and brand name. 

8. Testing laboratories. 

9. Physical description of label or labels. 

10.    Any other information not included on form. 

The store form was tested on twenty-five garments in one store not 

included in the sample.    The revisions for this form were minor.    (See 

Appendix for revised form*) 

The local stores selling clothing for pre-school children were 

categorised on the parent record form as*    (l) Department Store,  (2) Spe- 

cialty Shop,  (3) Mail Order Retail Store, and U) Five and Ten Cent Store. 

The -others checked the stores in which they purchased ready-made clothing 

for their pre-school children.    In each category, the store that was 

checked most frequently was selected as a laboratory in which to study 

labels.    (See Appendix for categorising of stores.) 

The Dep.rt.-nt Store ohos.n by p~ent. is located in the business 
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district of Greensboro.     It offers a variety of articles in its various 

departments.    Credit systems,  lounges,  and a Bargain Basement are some of 

the special services available to the customers of the selected Department 

Store.    It is a chain store, affording to offer goods at loner prices due 

to quantity buying* 

The Specialty Shop is located in one of the shopping centers surround- 

ing Greensboro.    It specialises primarily in children's clothing, selling 

some infants'  wear, and a small assortment of toys. 

The Mail Order Retail Store is an outlet store located in the shop- 

ping district of Greensboro.    Merchandize can be purchased directly from 

the store or by mail order. 

The Five and Ten Cent Store is located in the business district of 

Greensboro.    In general,  it sells a variety of items smaller in value than 

is found in the Department Store.    It is a ohain store, associated with a 

large firm of Five and Ten Cent Stores in many states. 

Permission mas obtained from the respective stores to study infor- 

mation on labels on ready-made play clothing for pre-school children. 

In this study the garments selected for label study were play- 

clothing, including:    boxer shorts for boys and girlsj T shirts for boys 

and girls> boy's jeans and shirts;  and blouses,  skirts, and dresses for 

girls.    These items,  in general, refleoted the wearing apparel of the 

children enrolled in the Nursery School and Kindergarten Groups. 

In selecting the labels to study in the stores, every sixth garment 

was used.    The one exception was in the selection of dresses in three of 
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the stores where the stocks were rather large. Every twelfth dress was 

chosen In these stores. Site (according to age) 3 through 8 were studied. 

Every label on the garment was studied and all of the information 

cheeked on one form. Spaoe was provided on the forms for a physical 

description of the labels. 

The Mail Order Retail Store and the Five and Ten Cent Store did not 

stock, at this season, enough skirts to make a study of the labels of value 

to this study. 



CHAPTER IV 

ANALYSIS OF INFORMATION OBTAINED FROM PARENTS 

As was stated In the Methods and Procedures, data for the parent 

study were obtained from the twenty mothers of the twenty-two children 

enrolled in Woman's College Nursery School and from the nineteen mothers 

of the children enrolled in Curry Demonstration School Kindergarten. 

The range of all children's ages in the 39 families varied from 

six weeks to twelve years.    The thirty-nine families interviewed, 

averaged 2.69 children per family. 

The ages and sex of the children enrolled in the two schools are 

shown in Table I. 

TABLE I 

AGE AND SEX OF CHILDREN ENROLLED 
IN WOMAN'S COLLEGE NURSERY SCHOOL AND 

CURRY DEMONSTRATION SCHOOL KINDERGARTEN 

Ages of Children Male Female Total 

3 

5 

6 

3 

6 

8 

3 

7 

2 

8 

6 

11 

8 

16 

Total Number 21 20 a 
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The sex of the children was almost equally divided.    This is 

probably due to the programs carefully planned by school administrators 

in setting up curricula for the laboratory schools.    The ages were less 

evenly distributed.    This may have been due to the varied number of years 

of eligibility for the children in the respective school.    The concentra- 

tion of children in the six-year age group is probably due to the time of 

year in which the study was made. 

Origin o£ Children's ciptM"g Jn. JJiia Siudj.    In order to determine 

the sources of children's clothing, mothers were asked whether they 

purchased ready-made clothing, made clothing for their children, had 

children's clothing made. 

Table II shows that over 75 per cent of the mothers indicated that 

they usually purchased clothing for their pre-school children.    Over 60 per 

cent of the mothers stated that they never made clothing for their pre-school 

children while 93 per cent stated that they never had clothing made for 

their pre-school ohildren. 

During the  interviews with parents, many mothers seemed to be 

apologetic because of their inability to sew.    Comments by the mothers in 

this group such asi    "Need to learn to sew," and "Would love to learn to sew," 

were frequently heard. 

Although a survey of hand-me-downs was not attempted in this study, 

several of the mothers in this group made comments concerning hand-me-down 

garments.   Some of the comments follows 

Girls wear hand-me-downs. 
Fortunate in receiving hand-me-downs. 
Never worry about outgrown clothes with three girls. 
Children wear quite a few hand-me-downs. 
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TABLE II 

CRIGIN OF CHILDREN'S CLOTHING IN THIS STUDY 

Usually Occasionally Never 

No.* Per Cant    No. Par Cant   No. Par Cant 

Do you purchase ready-madf 
clothing for your pre- 
school children? 32 78 9 22 

Do you make clothing for 
your pre-school children? 8 20 8 20 25       60 

Do you have clothing made for 
your pro-school children?        0 0 3 7 38       93 

* Number of mothers, 

Inflnenoe of. SSJ of. MM 2H Items of. Labgl W9T«U«.    Ther« were 

two sets of siblings enrolled in Woman's Collage Nursery School.    Mothers 

of the siblings enrolled in the Nursery School were asked to complete a 

checklist for aaoh ohild.    It was believed that the sex of the child might 

have a direct influence upon the information used and desired by the parents, 

Tables III and IV show the general items of information on labels, ranked 

in order of desirability by mothers of mala and of female pre-school 

children. 

Seven items (See Appendix for Form) were listed on the form with 

blanks left for additions to be given by the mothers. All of the mothers 

in both groups cheeked at least three items} a large percentage ranked 

seven. Mothers of boys were affected by more items not listed than were 
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TABLE III 

ITEMS  OF INFORMATION ON LABELS RANKED IN 
ORDER OF DESIRABILITY BY MOTHERS* 

OF FEMALE FRE-SCHOOL CHILDREN 

Choices 

Point Rating 

Site of Garment 18 

Workmanship 20 

Priee 20 

Colorfastnass 19 

Results of Lab. 
Tests H 

Special Perform- 
ance Finishes   16 

Self-Help Features 14 

Othersi 

Growth Feature*      2 

•Total of 20 Forma 
19 Mothers 

Total 1st    2nd    3rd    4th    5th   6th    7th   8th   Total 
No.   Points 
Answer-     87654321 
 ins .  

96 

24 

24 

8 

H 

35 

14 

21 

7 

18 

30 

6 

6 

6 

15 

20 

15 

25 

5 

15 

4 

16 

16 

20 

8 

3 

3 

15 

12 

2 

4 

4 

6 

129 

124 

108 

104 

67 

65 

48 
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TABLE IV 

ITEMS OP INFORMATION ON LABELS RANKED  IN 
ORDER OF DESIRABILITY BI MOTHERS* 

OF MALE PRE-SCHOOL CHILDREN 

Choices Total 
No. 
Answer- 
in* 

1st 2nd 3rd 4th 5th 6th 7th 8th Total 
Points 

Point Rating ■  8 7 6 5 4 3 2 1 

Size of Garment 20 144 7 5 156 

Price 20 56 36 10 8 3 2 116 

Workmanship 20 16 35 36 15 4 9 115 

Colorfastnesa 21 28 24 30 24 3 109 

Self-Help Features 17 u 18 15 12 10 1 70 

Special Perform- 
ance Finishes 14 18 25 16 6 65 

Results of Lab. 
Tests 11 6 5 4 12 6 1 34 

Others> 

Quality of 
Material 2 7 4 11 

Care of Garment 2 6 5 11 

Attractiveness 1 8 8 

Brand Name 1 5 5 

Child's Taste 1 1 1 

Style 1 1 1 

•Total of 21 Forms 
20 Mothers 
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mothers of girls.    For clarification, a point rating was used for ranking 

preferences in order.    The sis* of the garment was ranked as the most 

desirable  item of information by mothers of both boys and girls. 

Mothers of boys differed by desiring price of garment as the 

second item and workmanship the third item in importance when consider- 

ing a purchase of ready-made clothing for pre-school boys. 

Mothers of boys indicated self-help features as the fifth item 

desired, while mothers of girls listed it as their seventh choice.    This 

may be an indication that mothers of girls do not recognise the need for 

self-help garments as much in the pre-school years as do mothers of boys. 

As one investigator expressed it, ".  .  . girls dress themselves with 

greater ease and at an earlier age than boys, for they have fine motor 

coordination and a flexible rotation of the wrist."1 

Factors Affecting Selection o£ Readv-Madc MJlfciiM'    Since informa- 

tion on labels is not the only source used in obtaining information about 

a garment, one question was constructed to ascertain the factors most likely 

to affect the selection of pre-school children's ready-made clothing. 

Table V indicates that the factor affecting the largest percentage 

of the mothers was quality of material.    Ninety-five per cent stated that 

the quality of the material from which the garment was made usually affected 

their selection of the garment while only 5 per cent said that they were 

never affected by quality of material. 

It Is significant that over 85 per oent of the mothers stated that 

Thompson and Rea, £B. sit., p. 7. 



TABLE V 

FACTORS AFFECTING PARENTS' CLOTHING SELECTION 

27 

Usually Occasionally Never 

No. Per Cent No. Per Cent No. Per Cent 

Brand Name 22 53 15 37 4 10 

Description on Label 16 39 18 44 7 17 

Recommendation of 
Friend 4 10 20 49 17 41 

Advertising in 
Magazines 5 12 17 42 19 46 

Advertising in 
Newspaper 3 7 22 54 16 39 

Advertising on 
Television 1 2 14 34 26 63 

P.ecommendation of Clerk 4 10 21 51 16 39 

Difference in Price 14 34 20 49 7 17 

Attractiveness of 
Garment 34 83 2 5 5 12 

Quality of Material 39 95 0 0 2 5 

Recommendations and 
Approval Labels 19 46 15 37 7 17 

Recommended Uses 6 15 14 34 21 51 

Name of Manufacturer 14 34 19 46 8 20 

Service of Store 15 37 16 39 10 24 

Previous experience 
with Sams 34 83 2 5 5 12 

Others 



they were affected by brand name,  attractiveness of garment, and previous 

experience with same;  while 83 per oent of the mothers were affected by 

description on label, difference in price, and recommendations and 

approval labels. 

Twenty-five per cent of the mothers were not usually affected by 

advertising in newspapers,  magazines, and on television. 

ft|sj ^abjiiaj.    Mothers in the parent group were asked to check the 

methods of sise labeling they used in purchasing clothing for their pre- 

school children.    Sise according to age was used by more mothers than any 

other methods.    Sise aocarding to body measurements and sise according to 

weight were used by over one-third of the mothers.    (See Table VI.) 

A small per cent of the mothers indicated the use of height, leg 

length,  and an overall look at the garment as methods employed when select- 

ing pre-schoolers'  clothing. 

Table VII also shows the desired changes in sises that were indicated 

by parents of pre-school children. Sises that fit with allowance for growth 

was checked meet frequently, with 75 per cent of the mothers indicating a 

desire for this change. 

Additional changes that were listed by mothers indicate a variety of 

changes desired concerning present methods of sise labeling.    A list of 

additional changes expressed followi 

1. Sise labels sewn in — woven ones. 

2. Sise to appear on permanent label rather than one which is to 
be torn off. 



TABLE VI 

METHODS CF SIZE LABELING USED BY PARENTS 

Usually      Occasionally      Never 

No. Per Cent   No. Per Cent   No. Per Cent 

Size According to Age 23 56 

Size According to 
Weight 17 Al 

Size According to 
Body Measurements 19 A6 

Otherst 

Height 1 2 

Leg Length 1 2 

Look at Garment 1 2 

12 29 

17 

10 24 

12 29 

15 37 



TABLE VII 

CHANGES  IN SIZES DESIRED BT PARENTS* 

Number Percentage 

Size standardised 

Size in body measurements 

Sizes that fit with allowance 
for growth 

Three si*es in each age group: 
(Tall and thin, average,  short 
and plump) 

Others! 

Odd sizes 

Sized more correctly 

Sizes relating to weight and 
build 

Sizes sewn in better 

H 

13 

3 

2 

2 

2 

3k 

32 

75 

70 

7 

5 

5 

5 

•Forty of forty-one forms were checked at least once 
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3.    Size labels waterproof and permanent. 

U,    Size labels that stay in during laundering. 

5. More size labels. 

6. More durable labels with sizes that will hold up in case of 
hand-me-downs. 

7. Sizes more accurate—that run true to age. 

8. Sizes in weight. 

9. Tall and plump sizes. 

10. Small, medium, large or full sizes. 

11. Waist, hip, and chest measurements. 

12. Three sizes in each age group. 

13. Three sizes in each age group in better items. 

H. Better selection of odd sizes. 

15. Chubby sizes same price as regulars. 

16. Size baby clothes according to weight rather than age 
(age 0 months to 2 years). 

17. Size according to weight, waist, chest, and hip measurements 
(3, 4, and 5 year olds). 

Comments made concerning sizes and size labeling denote confusion 

of methods used in sizing.    An open-end question was placed at the end 

of the checklist for comments.    Specific comments made by mothers follow: 

Different manufacturers'  sizes vary.    In size 5, none are alike. 
Have to buy larger than age. 
Can't buy for two years' wear.    They look too big.   Rather haye 

worn clothes too small, than new ones so large. 
Sizes don't seem to run large enough.    One boy 5* years old, 

Uselize according to age tho one learns that chronological age 
is not equivalent to "size age." 

Sizes don't run true. 
Sizes vary. 

% 
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Sizes are misleading. 
Seldom look for anything except size and price. 
Age four wears a 4. 
Size according to child's age is wrong from six months on up. 

I believe that families would welcome more of the "body 
measurements"  sised clothes. 

ttflMMM ££ Fiber apd Fabric Compositions.    Parents did not appear 

to be noticeably influenced by fiber and fabric composition.    Table VIII 

reveals that 78 per cent of the mothers in this group stated that they 

were usually affected by fiber content, while thread count and gauge was 

stated by over 70 per cent of the mothers in this group as never influ- 

encing their selection of ready-made clothing for pre-school children. 

TABLE VIII 

EXTENT TO WHICH FIBER AND FABRIC COMPOSITIONS 
INFLUENCE PARENTS WHEN PURCHASING CLOTHING 

FOR PRE-SCHOOL CHILDREN 

Usually Occasionally Never 

No. Per Cent No. Per Cent No. Per Cent 

Fiber Content 32 78 2 5 7 17 

Weave 16 39 11 27 H 3A 

Thread Count 5 12 7 17 29 71 

Gauge 4 10 3 7 34 83 

Runproof 11 27 7 17 23 56 
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Garment Construction Features and gfluifie. 2L Information.    Generally 

speaking most of the  garment construction features on the checklist were 

of Importance to the mothers when purchasing ready-made clothing for pre- 

school children with the exception of number of stitches per inch. 

Fasteners were ranked by 35 of the mothers or 85 per cent as being Of 

importance when making purchases (Table IX). 

Over 75 per cent of the mothers were influenced by special seam 

finishes,  special openings, and self-help features.    Additional construction 

features desired by mothers of pre-school children included!    reinforced 

knees;  prepared patches with jeans; suspender loops on shirts; durable 

trimmings;  and two-way zippers. 

When asked the source of the information concerning garment 

construction features, the majority of the mothers indicated that this 

information was obtained from the garment.    This may be due to a lack of 

this type of Information on labels. 

Comments made by parents concerning garment construction features 

were not concentrated on any particular feature.    One comment expressed, 

"Children's clothes made well on the whole.    Suitable and available for any 

occasion for any siae child," seems to be the general expression of the 

mothers in the sample group,  concerning garment construction features. 

Garment Care ani ^iatti at III Sit*    G*™«t care was one of the 

areas in which mothers of pre-school children expressed a very positive use 

of information available.    All of the mother, in this group stated that they 

used the washing instruction, on labels.(See Table X).    Ironing instruction., 



TABLE IX 

IMPORTANCE (F GARMENT CONSTRUCTION FEATURES 

TO MOTHERS AND THE SOURCE OF INFORMATION 

Usually Occasionally 

i ■ 

Never 

No. Per Cent No. Per Cent No. Per Cent 

No.  of stitches 
per inch                     K 10 7 17 30 73 

Special  seam  finishes 25 61 7 17 9 22 

Special openings          28 68 5 12 8 20 

Self-help features      21 51 13 32 7 17 

Decorative features    18 U 11 27 12 29 

Fasteners                       30 73 5 12 6 15 

Do you get this 
information free) 
garasnt 33 80 

Do you get this 
information from 
labels 10 24 22 

12 

5U 22 



TABLE X 

LABEL INFORMATION CONCERNING GARMENT CARE 

AND EXTENT OF ITS USE* 

35 

Usually Occasionally Never 

No. Per Cent No. Per Cent No. Per Cent 

Washing Instructions 40 98 1 2 0 0 

Ironing Instructions 33 80 5 12 3 7 

Drying Instructions 30 73 4 10 7 17 

Hanging Instructions 19 46 12 29 10 24 

Daily Storage 
Instructions 8 20 13 32 20 49 

Dry Cleaning 36 88 2 5 3 7 

Seasonal Storage 13 32 13 32 15 37 

Removal of Spots 
and Stains 17 a 15 37 9 22 

•Total Number of Responses was a. 



and dry cleaning instructions were used by over nine-tenths of the Bothers 

and over three-fourths of the mothers indicated their use of drying 

instructions, hanging instructions, and instructions for the removal of 

spots and stains. 

Only 7 per cent of this group of mothers stated that they never 

used ironing instructions or dry cleaning instructions found  on a label. 

Mothers in this group listed additional information that they 

desired on labels concerning garment care.    Some of the information that 

mothers indicated a desire for,  follows! 

1. Wash and no-iron garments. 

2. Ease in care—little handwashing, little fussy ironing. 

3. Temperature of water for specified items. 

U.    Colorfast in washing machine under usual care of colored clothing. 

5.    Instructions for care in washing machine. 

One mother stated that she felt that manufacturers of children's 

clothing were beginning to realise the use of automatic dryers in the home. 

She also stated that she had recently found children's garments with drying 

instructions on labels for use of automatio dryer. 

UmmtaMm £flC SftS i* Sarim*.    In order to ascertain the extent 

to which the recommendations for garment use were helpful to parents when 

purchasing ready-made clothing for pre-school children, one question was 

constructed on the parent form.    Answers were almost equally divided with 

15 mothers stating that they usually found the information helpful.    Nine 

of the mothers indicated that recommendations were occasionally helpful 
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while 16 of the mothers stated that they never found the information 

helpful.    One mother did not answer. 

The following comments express sons of the feelings that mothers 

in this group stated concerning the recommendations for use of the garment. 

Use own discretion* 
If article is appropriate,  pay no attention to label, usually. 
Recommendations for use would not determine purchase.    These 

features usually raise price of garment. 
Buy what I like if I can afford it. 

Special Performance features..    Table XI shows the extent of use of 

information concerning special performance features. 

The outstanding feature in this table was the 90 per cent of mothers 

who stated that they usually used "Sanforised" as criteria in purchasing 

a ready-made garment for a pre-school child. 

About four-fifths of the mothers  indicated that they used colorfast, 

pre-shrunk, water repellency, and crease resistant features. 

Over half of the mothers in this group stated that they never used 

colorfast to psrspiration, and fire retardant features whan purchasing 

ready-made clothing for pre-school children. 

Data obtained from the parent interviews were utilised to determine 

extent of use of label information as well as such information desired by 

parents.    In order to determine label information available for use by 

these parents when purchasing ready-made clothing for their pre-school 

children, it was necessary to analyse the actual information found on labels 

of certain types of clothing for these children which were sold in retail 

establishments.    This analysis is given in the next chapter. 



TABLE XI 

EXTENT OF USE OF LABEL INFORMATION CONCERNING 

SPECIAL PERFORMANCE FEATURES 

Usually Occasionally Never 

No. Per Cent No. Per Cent No. Per Cent 

Colorfaetneaa 
Vat Dyed 19 46 5 12 17 u 
Colorfaat 34 83 1 2 6 15 
Colorfast tot 

Sunlight 25 61 4 10 12 29 
Washing 31 78 1 2 8 20 
Perspiration 7 17 3 7 31 76 

Degree of colorfastness 17 u 8 20 16 39 

Dimensional Stability 
Preshrunk 30 73 4 10 7 17 
"Sanforised" 37 90 0 0 4 10 
Stretebage 10 24 12 29 19 46 

Special Finish Features 
Water Repellency 22 53 11 27 8 20 

r-tr\ 

Crease Resistance 23 56 10 24 8 20 

Fire Retardant 8 20 12 29 21 51 
Permanent Crispness 15 37 10 24 16 39 
Permanent Glazing 13 32 11 27 17 41 

in 
Moth Reaiatant 12 29 u 34 15 37 



CHAPTER V 

ANALYSIS OF INFORMATION OBTAINED FROM STCRES 

A« was stated in Chapter III, data for this chapter were obtained 

from four selected local stores selling ready-made clothing for pre-school 

children.    The garments selected for the label study consisted of play- 

clothing. 

Information obtained from labels in the label study included: 

methods of indicating garment sixe,  garment construction features,  instruc- 

tions for care of garment, special performance features, special finish 

features and other information given, and other types of information given. 

Table XII shows the total number of garments studied in the respec- 

tive stores.    This is the same on all tables in Chapter V. 

Methods o£ Indicating Garjsni §ize.    On Table XII,  the various 

sizing methods were categorized according tot    age; weight; weight and 

height; sixe charts;  and others.    Others included,    full sire; neck sixe; 

waist, length,  chest measurement; age, weight, height,  waist; waist, length; 

age, waist;  inseam; waist, hips, height; waist sixe;  waist, hips; and 8/26. 

Sixe according to age represents the chronological age of the child. 

Size according to weight is total weight of child in pounds.    The size 

method 8/26 on the garments in this study, indicates sixe according to age 

plus chest measurements.    Other methods are self-explanatory. 

A total of siotean different methods was found with sixe according 

to age being used by a much larger percentage than any other method.   This 
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TABLE XII 

METHODS CF INDICATING SIZE 

Mo. of Weight Age, Weight Size 

garments 
studied 

Age Weight Height and Height Charts others 

Per Per Per Per Per Per 

No. Cent No. Cent No. Cent No. Cent No. Cent No. Cent 

Dreaaea   (Glrla) 
Department 69 69 100 0 0 0 0 7 10 0 0 0 

0 
0 
0 Mall Order 30 30 100 0 0 0 0 0 0 0 0 

Specialty Shop 
Fire and Ten 

H 
23 

14 
23 

100 
100 

0 
0 

0 
0 

0 
0 

0 
0 

0 
8 

0 
35 

0 
0 

0 
0 

0 
0 

0 
0 

Blouasa   (Girla) 
Department 
liail Order 

26 
9 

26 
9 

100 
100 

0 
0 

0 
0 

0 
0 

0 
0 

0 
0 

0 
0 

0 
0 

0 
0 

0 
0 

0 
0 

Specialty 11 11 100 1 9 0 0 0 0 0 0 0 0 
0 

Fire and Ten 15 15 100 0 0 0 0 0 0 0 0 0 

Skirts   (Girls) 
Department 10 9 90 0 0 0 0 5 50 0 0 0 0 

0 Hail Order 7 7 100 0 0 0 0 0 0 0 0 0 

Specialty * - 
FiTe and Tan - 

Jeana  (Bova) 
Department 
Mail Order 

13 
9 

13 
9 

100 
100 

0 
0 

0 
0 

0 
0 

0 
0 

0 
0 

0 
0 

13 
0 
1 
0 

100 
0 
6 
0 

13 
0 
5 
7 

100 
0 

29 
100 Specialty 

Five and Ten 
17 
7 

17 
7 

100 
100 

0 
0 

0 
0 

0 
0 

0 
0 

0 
0 

0 
0 



TABLE XII  (continued) 

No. of Weight Ag«, Weight Siie 
garaents 
studied 

Age Weight Height and Height Charts Others 

Per Per Per Per Per Per 

No. Cent No. Cent No. Cent No. Cent No. Cent No. Cent 

Shirts   (Bovs) 
Department 23 23 100 0 0 0 0 0 0 0 0 7 30 

Mail Ordar 17 17 100 0 0 0 0 0 0 9 53 0 0 

Specialty 12 12 100 0 0 0 0 0 0 0 0 0 0 

Five and Tan 19 19 100 0 0 0 0 0 0 0 0 0 0 

T-Shirta (Be» 
and Girls) 

Department 81 81 100 0 0 37 46 0 0 0 0 51 
30 

63 
81 

Mail Ordar S 37 100 0 0 0 0 0 0 0 0 
Specialty 31 100 0 0 0 0 10 32 10 32 0 

6 
0 

14 Five and Ten 42 42 100 0 0 0 0 1 2 0 0 

Boater Shorta  (Girls) 
Department 104 104 100 3 3 0 0 27 26 30 29 2 

0 
2 
0 Mail Ordar 15 15 100 0 0 0 0 0 0 0 0 

Specialty 
Five and Tan 

9 
43 

9 
43 

100 
100 

0 
0 

0 
0 

1 
0 

11 
0 

0 
0 

0 
0 

0 
0 

0 
0 

0 
0 

0 
0 

Boater Shorta (Bc-ya) 
Departsent 115 115 100 0 0 0 0 0 0 3 3 0 0 

0 
0 
0 

Mail Order 34 34 100 0 0 0 0 0 0 0 0 
3 
0 

0 
0 
0 Specialty 

Five and Ten 8 33 
19 

100 
100 

0 
0 

0 
0 

1 
0 

3 
0 

0 
0 

0 
0 

1 
0 

■ 
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is probably due to the availability of this method of indicating sizes on 

children*a garments. 

Size according to weight was uaed less frequently than other 

methods  of indicating sizes. 

The weight and height method was found on 39 garments in the entire 

study.1    This method was used most frequently on the T shirts for boys 

and girls, and boxer shorts for boys and girls. 

Size according to age, weight, and height was found on less than 

7 per cent of all labels studied. 

Size charts were almost exclusively found on labels of trousers. 

These charts usually indicated size according to age,  height,  and weight, 

although some gave the waist and inseam measurements.    Other combinations 

were found on speoifie garment labels. 

The information used by mothers of pre-school ohildren concerning 

methods of size labeling was not always found to be indicative of that 

available on the labels in the stores.    Over 75 per cent of the mothers 

in this group stated that they used siae according to age while 70 par 

cent uaed size according to wight to some extent when purchaalng ready- 

made clothing for pra-school children.    On the label atudy it was found 

that sis. according to weight appeared on labels of only four garments in 

the entire study,  while size according to age appeared on .11 garment label, 

except on..    The fact that this information was found on the label, in this 

study ma, indicate that mother, are not completely satisfied with the 

h total of 894 label, were included in the l.bel .tudy. 
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present methods of Indicating garment size. 

Garment Construction Features as  Indicated, feX iBfOTBatlop 2fl I&bfilfi. 

During the interviews with the mothers,  they stated that garment construc- 

tion features were of importance when purchasing ready-made clothing for 

pre-school children.    Mothers in this group stated that fasteners was the 

most important feature, while special openings, and special seam finishes 

were ranked by these mothers, second and third, respectively as being 

important. 

Jeans were the only items in the label study where a noticeable 

amount of information was found  concerning fasteners.    This information 

on labels included!    large belt loops, number of belt loops on various 

sized garments, bar tacks on suspenders, and elastic features to keep 

shirt in. 

Information concerning special openings was found almost entirely 

on the Jeans.    Eighty-six per cent (See Table XIII)  of the jeans in the 

Five and Ten Cent Store had some information concerning openings, while 

a per cent of the garments in the Specialty Shop,  38 per cent of the 

garments in the Department Store, and 33 per cent of the garments in the 

Mail Order Retail Store had information on the labels concerning openings. 

It was also found that labels on jeans contained more information 

concerning seams and hems than other garments studied. 

It is significant to note that although 27 per cent of the mothers 

felt that the number of stitches per inch was important, no trace of infer- 

mation was found on the labels concerning this feature. 



TABLE XIII 

^ GARMENT CONSTRUCTION FEATURES 

Self-Help Construction 

Fasteners Openings Seams 
Haas 

Decoration 
Sleeves 

Reinforces 
Growth 

Service it 
will five 

Others 

Features 

Per Per Per Per Per Per Per 

Ho. Cent No. Cent No. Cent No. Cent No. Cent No. Cent No. Cent 

Dresses. (GiElft) 
Department 
Hail Order 
Specialty Shop 
Five and Ten 

0 
0 
0 
0 

0 
0 
0 
0 

0 
0 
0 
0 

0 
0 
0 
0 

1 
5 
0 

1 
17 
0 
17 

3 
10 
2 
2 

4 
33 
U 
9 

5 
0 
0 
1 

7 
0 
0 
U 

65 
0 
U 
0 

0 
29 
0 

5 
0 

5 
17 
0 
17 

BloasM (Girls) 
8 
0 
0 
0 

8 
0 
0 
0 

30 
0 
0 
0 

0 
0 
0 
0 

0 
0 
0 
0 

0 0 0 0 
Departaent 
Hail Order 
Specialty Shop 
Five and Tan 

0 
0 
0 
0 

0 
0 
0 
0 

0 
0 
0 
0 

0 
0 
0 
0 

2 
0 
0 
0 

0 
2 
2 

0 
18 
13 

0 
0 
0 

0 
0 
0 

Sklrta (Girls) 
0 
0 

0 
0 

0 
0 

0 
0 

0 0 5 50 0 0 
Department 
Hail Order 

U 
0 

0 
0 

0 
0 

0 
0 0 0 2 29 0 0 

Specialty 
Five and Ten 

Jeana (Boyi) 
Departaent 
Mail Order 
Specialty 
Five and Ten 

0 
9 
1 
2 

0 
100 

6 
29 

5 
3 
7 
6 

38 
33 u 
86 

8 
7 
13 
0 

62 
78 
76 
0 

u 
0 
8 
A 

31 
0 

u 
57 

8 
9 
13 
8 

62 
100 
76 
1H* 

U 
7 
11 
c 

31 
78 
65 
0 

0 
0 
19 
k 

0 
0 

112» 
57 

•Percentages over lOO Indicate a combination of features under one heading • 



TABLE XIII  (continued) 

Self-help Construction 

Fasteners Openings Seana Decoration Reinforces Service it Others 
Hems Sleeves Growth Will   giTS 

Features 

Per Per Per Per Per Per Per 

No, Cent No. Cent No. Cent No. Cent No. Cent No. Cent No. Cent 

Shlrti (BOM) 
5 22 0 

9 
0 

53 
Department 0 0 0 0 0 0 0 0 0 0 
Mail Order 0 0 0 0 0 0 c 0 0 0 0 0 

Specialty 0 0 0 0 0 0 0 0 0 0 0 0 0 
0 

0 
0 Five and Tan 0 0 0 0 0 0 0 0 e 0 0 0 

T-Shirts (Bon 
»nd  Girls) 

Departnent 0 0 0 0 0 0 10 12 0 0 20 25 0 0 

Hail Order 0 0 0 0 0 0 0 0 ii 30 7 19 0 0 
6 Specialty 0 0 0 0 0 0 0 0 0 0 6 19 2 

Five and Tan 0 0 0 0 0 0 5 12 u 33 1 2 0 0 

Boxer Short* (Olrls 6 0 0 
0 

Department 2 2 & 5 u 3 2 2 2 2 7 
Mail Order 0 0 0 0 0 0 0 0 0 0 1 3 0 

Specialty 0 0 0 0 0 0 0 0 0 0 9 27 1 3 
0 Five and Tan 0 0 0 0 0 0 0 0 0 0 0 0 0 

Baser Shgrte (Boys) 1 
0 

1 
0 Department 0 0 0 0 4 4 0 0 4 4 0 0 

Mail Order 0 0 c 0 0 0 0 0 0 0 0 0 
Specialty 0 0 c 0 0 0 0 0 0 0 0 0 0 0 

Five and Ten 0 c 0 0 0 c c 0 0 c 0 0 0 0 
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as: 

Service the garment will give include* such items  of information 

1. Special thread for best wear on each sewing operation. 

2. Rust-resisting hardware. 

3. Guaranteed against any defeots in workmanship or material. 

4. Honey back guarantee. 

5. Lasting sise and shape to insure pride and comfort. 

6. Cool. 

7. Wears like iron. 

8. Unconditionally guaranteed. 

9. Feel cool, stay fresh,  travel light, pack in small space. 

10. Nylon gives extra seam strength. 

Reinforcements and growth features were predominantly found on 

jeans. 

Other garment construction features which were referred to on labels 

includedi    full elastic waistband,  cut of garment, and tailored to fit. 

When mothers were asked the source of the information concerning 

garment construction features, the majority stated that they obtained the 

information by looking at the garment instead of fro. the label.    Since 

the additional information desired by this group of mothers seemed to be 

personalised,  one could conclude that the information available concern- 

ing garment construction feature, is ad.qu.te for mother, when purchasing 

ready-made clothing for pre-.chool children. 
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|M|mU Tflfl  for Care of. Garment. Found on. Labels.    Garment oare 

instructions was an area of garment labeling which mothers indicated that 

they used to a large extent.    Information on labels concerning instructions 

for care of garment was probably the most thoroughly labeled area in the 

study of labels.    A large percentage of all of the labels in the study 

gave some information pertaining to the care of the garment. 

Table XIV shows that the instructions  for garment care were cate- 

gorised according tot    washable, washing instructions, soaps and detergents, 

drying,  ironing, dry cleaning, and others.    Information regarding washable 

included such terms as«    laundry carefully,  guaranteed washable, uncondition- 

ally washable, and completely washable. 

Washing inatructiona which included:    length of washing, washing, 

rinsing, temperature of water, and do not boil or soak, appeared to be very 

adequately labeled.    Over 50 per cent of the dresses in the Mail Order 

Retail Store, and the Specialty Shop,  skirts in the Department Store and 

Mail Order Retail Store,  shirts in the Mail Order Retail Store, and the 

Five and Ten Cent 3tore,  had instructions on the labels for washing of 

garment* 

Over 60 per cent of the Jeans in the Department Store had information 

on the label concerning instructions for use of soaps and detergents. 

Bleaching directions were also included under this heading. 

Drying instructions were available on over one-half of labels on 

dresses in the Specialty Shop, and shirt, in the Mail Order Retail Store. 

Drying instructions included smoothing instruction, and hanging instructions. 
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TABLE XIV 

INSTRUCTIONS FOR l 3ARE OF GARMENT 

Instructions Included 

Washable Washing Soaps and 
Detergents 

Drying Ironing Dry 
Cleaning 

Others 

No. 
Per 
Cent No. 

Per 
Cent No. 

Per 
Cent No. 

Per 
Cent No. 

Per 
Cent No. 

Per 
Cent No. 

Per 
Cent 

Drosses (Girls) 
Department 
Hail Order 

32 
11 

46 
37 

13 
9 

43 
69 

10 
14 

14 
47 

25 
10 

36 
33 

22 
11 
6 

12 

32 
37 

0 
0 
1 
1 

0 
0 
7 
4 

11 
0 
o 

16 
0 
o 

Speeialty Shop 
Five and Tan 

4 
10 

29 
43 

6 
5 

43 
22 

5 
3 

36 
13 

8 
6 

57 
26 

43 
52 0 0 

Blouses  (Girls) 
Department 
Hall Order 
Speeialty 

6 
1 
4 

23 
11 
36 

16 
0 
6 

61 
0 

54 

12 
1 
4 

46 
11 
36 

6 
2 
5 
0 

26 
22 
45 

0 

8 
2 
8 
0 

31 
22 
73 

o 

1 
0 
2 
0 

4 
0 

18 
0 

0 
0 
0 
0 

0 
0 
0 
0 

Five and Ten 4 27 0 0 0 0 

fllrlita  (Girls) 
Department 
Hail Order 

6 
1 

60 
H 

6 
4 

60 
57 

6 
0 

60 
0 

6 
4 

60 
57 

1 
2 

10 
29 

0 
0 

0 
0 

0 
0 

0 
0 

Specialty 
Five and Ten 

Jeans (Boys) 
Department 
Hail Order 
Specialty 
Five  and Ten 

0 
0 
6 
0 

0 
C 

35 
0 

8 
7 
5 
0 

62 
78 
24 

0 

8 
0 
2 
0 

62 
0 

12 
0 

0 
0 
0 
0 

0 
0 
0 
0 

0 
0 
0 
0 

0 
0 
0 
0 

0 
0 
3 
0 

0 
0 

18 
0 

5 
0 
0 
2 

38 
0 
0 

29 



TABLE XIV (continued) 

*  

Instructions Included 

Washable Washing Soaps and Drying Ironing Dry Others 

Detergents Li lean log 

Per Per Per Per Per Per Per 

Ho. Cent No. Cent No. Cent No. Cent No. Cent No. Cent No. Cent 

Shirts  (Bore) 
Department 
Mall Order 

5 
9 

22 
53 

5 
22 

22 
129* 

0 
9 

0 
53 

5 
0 

22 
0 

7 
8 

30 
47 

0 
0 
0 
0 

0 
0 
0 
0 

0 
0 
0 
0 

0 
0 
o 

Specialty Shop 
Five and Ten 

5 
7 

42 
37 

1 
11 

8 
58 

0 
1 

0 
5 

2 
5 

17 
26 

4 
0 

33 
0 0 

T-Shirta (Bon 
and Girls) 

Department 
Hail Order 

10 
15 

12 
u 

5 
0 

6 
0 

0 
0 

0 
0 

0 
0 

0 
0 

0 
0 

0 
0 

0 
0 
0 
o 

0 
0 
0 
o 

0 
0 
0 
o 

0 
0 
0 
0 Specialty Shop 7 23 U 45 3 10 0 0 

0 
0 
4 

0 
10 Five and Ten 22 52 5 12 0 0 0 

Borer Shorts (Girls) 
Department              26 25 23 22 25 24 40 38 17 

0 
16 

0 
1 
0 

1 0 
o 

0 
o 

Mail Order 1 7 1 7 1 7 0 0 
0 
0 

0 
0 Specialty Shop 

Five and Ten 
3 
0 

33 
0 

0 
0 

0 
0 

1 
0 

11 
0 

0 
0 

0 
0 

0 
0 

0 
0 

0 
0 

0 
0 

Boxer Shorts (Boys) 
0 
6 

0 
18 

0 
4 

0 
12 

o o o 0 
Department 
Mail Order 

u 
3 

12 
9 

5 
4 

4 
12 

2 
4 

2 
12 0 

0 
0 

0 
0 
0 

2 
0 
0 

6 
Q 

Specialty Shop 
Five and Tan 

11 
0 

33 
0 

5 
0 

15 
0 

0 
0 

0 
0 

2 
0 

6 
0 

0 
0 

0 
0 0 

•Percentages i  over 100 indicate a COB ibinati on of features under one heading, » 
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A portion of the dresses in all of the stores had some information 

on the labels concerning ironing instructions.    The temperature of iron 

for triamings and starching instructions were included under this heading. 

Dry cleaning instructions were found on only eight garments in the 

entire study of labels probably because most play clothes are meant to be 

washed rather than dry cleaned. 

Other information concerning instructions for care of garment 

includedi    the removal of detachable trimmings before washing, wash before 

wearing, and washable elastic. 

Special Performance Features. In ascertaining the availability of 

special performance features, it was found (See Table XV) that statements 

concerning shrinkage were found on the labels studied more often than any 

other feature. Since 90 per cent of the mothers of pre-school children 

in the study specifically used "Sanforised," a separate category was used 

to show the frequency and percentage of garments indicating this feature. 

Special performance features on Table XV included: colorfast, dyeing, 

other features concerning colorfastne.s, -Sanforised," shrinkage, stretchage, 

and other dimensional stability features. 

Colorfast included*    colorfast,  fast color, reasonably fast color, 

absolutely fast color, and guaranteed fast color.    Statements concerning 

colorfast were available on 73 per cent of the labels of 1 shirt, in the 

Department Store and on 73 pr «nt of the boy's boxer shorts label, in the 

Department Store. 

Dyeing, which included vat dyed,  vat color, fast dye, and indigo 



TABLE IV 

SPECIAL FERFCRMANCE FEATURES 

Colorfastness Dimensional Stability 

Color Dyeing Others "Sanfor- Shrinkage Stretchage Others 

Fast ised" 

Per Per Per Per Per Per Per 

No. Cent No. Cent No. Cent No. Cent No. Cent Ho. Cent No. Cent 

Dresses   (Glrla) 
Department 
Mall Order 

1 
0 

1 
0 

0 
0 

0 
0 

3 
0 

4 
0 

5 
0 

7 
0 

14 
9 

20 
30 

0 
0 

0 
0 

0 
1 
2 
n 

0 
3 

14 o Specialty Shop 1 7 0 0 2 14 0 0 5 
8 

36 
35 

0 
0 

0 
0 

F1T* and Ten 12 52 0 0 0 0 0 0 

Blouses   (Girls) 
Department 8 31 0 0 1 4 7 27 14 54 0 

0 
0 
0 

6 
0 

23 
0 

Kail Order 0 0 0 0 0 0 4 U 2 22 

Specialty Shop 2 18 1 9 1 Q 2 18 7 64 0 0 1 
0 

4 
0 Five and Ten 2 13 2 13 0 0 12 80 2 13 0 0 

Skirts   (Girls) 
Denartaent 0 0 0 0 0 0 0 0 0 0 0 0 0 0 

0 
Mall Order 0 0 0 0 0 0 0 0 0 0 1 u 0 

Specialty Shop 
Five and Ten 

Jeaaa  (Boyg) 
Department 
Mail Order 

0 
? 

0 
22 

8 
7 

62 
78 

5 
2 

38 
22 

9 
7 

69 
78 

8 
7 

62 
78 

0 
0 

0 
0 

0 
0 

0 
0 

Specialty Shop 
Five and Tan 

0 
c 

0 
c 

3 
0 

18 
0 

C 
0 

0 
0 

13 
7 

76 
100 

13 
7 

76 
100 

0 
0 

0 
0 

0 
0 

0 
0 
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TABLE XV (continued) 

Colarfastness Dimensional Stability 

Color Dyeing Others "Sanfor- Shrinkage Stretchage Others 
Fast ized" 

Per Per Per Per Per Per Per 
No. Gent No. Cent No. Gent No. Cent No. Cent No. Cent Ho. Gent 

Shirta (Boys) 
Department 1 4 0 0 0 0 10 48 13 57 0 0 0 0 

Mail Order U 24 0 0 0 0 0 0 4 24 0 0 u 25 
Specialty Shop 1 8 0 0 0 0 8 67 3 25 0 0 0 0 

26 Five and Ten 1 5 0 0 0 0 1 5 1 5 0 0 5 

T-SMxtB   (Boys 
aod Glrle) 

Department 27 73 3 2 0 0 0 0 0 0 0 0 0 0 

Mail Order 0 0 0 0 11 30 0 0 4 11 0 0 7 19 
Specialty Shop 0 0 3 10 9 29 0 0 0 0 7 23 0 

6 
0 

Five and Ten 5 12 0 0 0 0 0 0 0 0 0 0 14 

Boxer Shorts (Girls) 
6 6 Department 3 3 0 0 4 u 39 38 58 56 0 0 

Mail Order 0 0 0 0 0 0 H 93 0 0 0 0 0 0 

Specialty Shop 1 11 0 0 0 0 3 33 0 0 0 0 0 0 

Five and Ten 0 0 0 0 0 0 43 100 0 0 0 0 0 0 

Boxer Sjjgrta (SflZa) 0 0 0 Department 3U 73 0 0 1 3 10 9 3 9 0 
Mail Order 0 0 0 0 12 35 8 24 7 21 0 0 0 0 

Specialty Shop 10 30 0 0 1 3 12 39 15 49 0 0 0 0 

Five and Ten 0 0 0 0 0 0 15 79 0 0 0 0 0 0 
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dyad, was found almost exclusively on the labels of jeans. 

Other features concerning colorfastness included!    sash faat;  fast 

to light, laundering, and atmospheric fumes, cracking, gas fading, and 

cleaning fluids; "Superfast, Sta Bright Colors;" and wash fast colors. 

Reference to "Sanforized" which was classified under dimensional 

stability,  was found on a portion of all of the blouses, jeans, and boxer 

shorts in the label study.    Garments on which "Sanforization" was referred 

to most frequently were the blouses sold by the Five and Ten Cent Store 

(80 per cent), jeans in the Mail Order Retail Store and the Five and Ten 

Cent Store, boxer shorts for girls in the Mail Order Retail Store and the 

Specialty Shop, and boxer shorts for boys in the Five and Ten Cent Store. 

On these garments the word "Sanforized" appeared on labels over 75 per 

cent of the time. 

Under shrinkage was included«    shrinkage controlled, pre-shrunk, 

and percentage of residual shrinkage.    Over 60 per cent of all of the jeans 

had label information concerning shrinkage. 

Over 50 per cent of the blouses in the Department Store, and in the 

Specialty Shop, shirts in the Department Store, and girl's boxer shorts in 

the Department Stor. had information on the label concerning shrinkage. 

This percentage did not include the information labeled "Sanforization." 

Information regarding stretchage was found on labels in two of the 

stores but did not total 1 per cent of the label, studied; however 53 per 

cent of the mothers in the parent group stated that they usually or 

occasionally used information concerning stretohage.    Fro. these figures, 

we can assume that mothers would use more information regarding stretchage 



if it were available. 

Other dimensional stability features included suoh items as shrunk 

finish,  shrunk proof, shrink resisting, controlled residual shrinkage, 

will not shrink out of fit, and fully shrunk. 

gpqoial Finish Features a,nd gther Information fliiftn.    Reference to 

water repelling which included "Zelan," and water repellency (See Table XVI) 

was found on only 18 per oent of the boxer shorts for boys in the 

Specialty Shop.    A lack of label information concerning water repellency 

say be due to the apeoifie garments selected for the study.    Other seasons 

of the year may hare made a difference in this feature. 

Reference to crease resistance features included!    wrinkle resistant, 

resists wrinkles,  "Wrinkl-shed," wrinkles smooth out, wrinkles hang out, 

crease resistant, and sheds wrinkles.    These special finishes were found 

primarily on clothing for girls;  howewer, they were not significant. 

Permanency included:    permanent crispness, permanent crispness and 

luster, permanent orisp and fresh, permanent wrinkles, perm, pleating, perma 

pressed, retain, crispness and brightness, and -Evergla..."   The highest per- 

centage of pern-nency appe.red on the labels of skirts in the Department 

Store where one-half of the garment, had infection on the label concerning 

this feature. 

Resistant to apeoifie items included:    wind, .oil, perspiration, 

moths, abrasions,  fading, non-oily stains, moth proof, non-allergic, impart, 

soil resistance, retard, perspiration odors, and re.ist. .tain..    Sixty-fiT. 

per cent of the .hirt. in the Department Store had information concerning 
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Dresses   (Girls) 
Department 
Mail Order 
Specialty Shop 
Five and Tan 

Blouaas   (Girls) 
Department 
Hail Order 
Specialty Shop 
Five and Tan 

Skirts   (Girls) 
Department 
Kail Order 
Specialty Shop 
Fiva and Tan 

Jeans (fiflza) 
Departaant 
Mail Order 
Specialty Shop 
Five and Tan 

TABLE XVI 

SPECIAL FINISH FEATURES AND OTHER INFORMATION GIVEN 

Speoial Finish Features 

Water Greaaa Permanent      Resistant 
Repelling      Resistance    Finishes        to Specifies 

Per Per Per Per 
No.   Cant     Ho.    Cent     Ho.   Cent     Ho.    Cent 

0 0 13 19 13 19 28 a 
0 0 9 35 7 23 0 0 
0 0 3 21 1 7 4 28 
0 0 10 44 1 U 7 30 

0 0 7 27 1 K 12 4* 
0 0 1 11 0 0 0 0 
0 0 2 18 0 0 7 65 
0 0 0 0 0 0 1 7 

0 0 0 0 5 50 0 0 
0 0 2 29 1 u 1 H 

Other Information Listed 

Fiber Fabric 
Treatments    Construction 

Per Per 
Ho.    Caat     Ho.   Cant 

I 1 6 8 
0 12 40 

1 7 7 50 
0 0 4 17 

6 23 11 42 
0 0 1 11 
1 9 1 9 
7 47 4 27 

0 0 5 50 
0 0 5 71 

n 0 0 0 0 0 0 0 0 0 17 130* 

Q 0 0 0 0 0 0 0 0 0 13 144* 
n 0 0 0 0 0 0 0 0 0 u 82 
0 0 0 0 c 0 0 0 0 0 12 170» 

•Percent-nea   ovar   lOO   indloate  a   ooablnation   of   featux-as. 



TABLE XVI  (continued) 

* 

Special Finish Features Other Information Listed 

Water Crease Permanent Resistant Fiber Fabric 

Repelling Resistance Finishes to Speoifios Treatments Construction 

Per Per Per Per Per Per 

No. Cent Ho. Cent No. Cent No. Cent No. Cent No. Cent 

Shirts   (Boys) 
Department 
Mail Order 
Specialty Shop 
Five and Ten 

0 
0 
0 
0 

0 
0 
0 
0 

M 
8 
3 
0 

61 
47 
25 
0 

0 
0 
0 
0 

0 
0 
0 
0 

15 
10 

6 
10 

65 
59 
50 
53 

5 
0 
0 
0 

22 
0 
0 
0 

6 
4 
1 

11 

26 
24 

8 
58 

T-Shirta (Ian 
apd  Girls) 

Deoartment 
Mail Order 
Specialty Shop 
Five and Ten 

0 
0 
0 
0 

0 
0 
0 
0 

0 
0 
0 
0 

0 
0 
0 
0 

0 
0 
0 
0 

0 
0 
0 
0 

0 
0 
0 
0 

0 
0 
0 
0 

25 
33 

7 
14 

31 
89 
23 
33 

31 
27 
34 

6 

38 
73 

109* 
14 

Boxer Shorts  (Girls) 
Department 
Mail Ordar 
Specialty Shop 

0 
0 
0 

0 
0 
0 

u 
1 
1 

13 
7 

11 

24 
0 
0 
0 

23 
0 
0 
0 

33 
3 
0 
0 

32 
30 
0 
0 

0 
0 
1 
o 

0 
0 

11 
o 

12 
1 
3 
0 

11 
7 

33 
0 

Five and Ten 0 0 0 0 

Boxer Shorts (BOYS) 
0 
0 

18 
0 

0 
2 
1 
0 

0 
6 
3 
0 

0 
0 
9 
0 

o 0 0 6 5 
Department 
Mail Order 
Specialty Shop 
Five and Ten 

0 
0 
6 
0 

0 
0 

18 
0 

0 
0 
6 
0 

0 
27 

0 

3 
7 
0 

9 
21 

0 

7 
10 
15 

21 
30 
79 

•Percentages   over 100  Indicate  a combination of features. 

—w 
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this feature while over 50 per cent of the shirts in the Mail Order and Five 

and Ten gave information regarding resistances. 

Information under Fiber Treatments included mercerizing and combing. 

Under this heading a total of 89 per cent of the T-shirts gave this informa- 

tion in some form or other. 

Fabric construction included:    fiber content, percentage of fiber in 

blend, ply yarn, weight, and knit. 

Other Types aL Information.    Table XVII shows additional information 

that was obtained from the stores such ast    recommendations for use of 

garment,  brand name, fabric and garment manufacturers, addresses of fabric 

and garment manufacturers, testing laboratories,  and physical description of 

labels. 

Recommendations for use of garment were found to be most prevalent on 

girl's boxer shorts in the Mail Order Store with 47 per cent of the garments 

having information regarding this feature. 

The name of the fabric manufacturer and garment manufacturer appeared 

more often than their addresses.    Sixty-five per cent of all of the garments 

had name of fabric manufacturer and/or garment manufacturer on their labels 

while only 22 per cent gave the address of fabrie ■anufacturer and/or garment 

manufacturer. 

Information regarding testing laboratories appeared in two instances in 

over 100 per cent.    This indicated the appearance of more than one testing 

laboratory on a portion of the jeans in the Department Store and Mail Order 

Store. 



TABLE XVII 

OTIER TYPES OF IHFORMATIOH 

Reooanenda-     Brand Fabric Mfr.      Addresses Taating 
tions  for          Name Garment Mfr.    of Fabric Labs. 
use of                                                                   & Garment 
gernent                                                           Hftp. 

*»                 Per                 Par                  Par Par 
Ho.   Cant     Ho.   Cant Ho.    Cant       Ho.    Cant Ho.    Cant 

Phyaieal Description. 

Labels Labels 
1, 2, 3 4, 5, 6 

Par Par 
Ho.   Cant     Ho.   Cant 

Sxtina (sine) 
Department 
Mail Order 
Specialty Shop 
FlTa and Tan 

Blomes   (Girls) 
Department 
Hall Order 
Specialty Shop 
Five and Tan 

Skirls (Girls) 
Department 
Hall Order 
Speoialty Shop 
Flra and Tan 

1 
0 
0 
2 

5 
0 
4 
0 

0 
0 

1 
0 
0 
9 

19 
0 

36 
0 

0 
0 

59 86 
30 100 
13 93 
4 17 

26 100 
8 90 

11 100 
7 *9 

9     90 
3     43 

30     A3 
35 116* 
U 100 
11     A8 

14 5A 
10 110* 
6 55 
3 20 

7 
6 

20 
86 

U 
1 

11 
2 

11 
2 
2 
0 

1 
0 

20 
3 

79 
9 

42 
22 
18 
0 

10 
0 

55 80 
12 17 
3 21 
2 9 

12 A6 
0 0 
1 9 
2 13 

10    100 
0       0 

(BOYS) 
Department 0 0 8 62 8 62 
Mall Ordar 0 0 7 78 12 133* 
Specialty Shop 0 0 17 100 22 129* 
Fire and Tan 2 29 7 100 5 71 

4 31 
5 56 

14 82 
1 14 

16 123* 
14 156* 
13 76 
2 29 

32 46 37 54 
30 100 0 0 
9 64 5 36 
18 78 5 22 

20 77 6 23 
9 100 0 0 
6 55 5 45 

15 100 0 0 

3     30 
7   100 

6 
0 

60 
0 

4 31 9 69 
7 78 2 22 
17 100 0 0 
1 14 6 86 

•Percentages   over  100  indicate a  combination  of featuras, 



1                 £ TABLE XVII (con timed) 

Physical Description 
Reec aaenda- Brand Fabric Mfr. Addresses Testing 
tions for Haae Garaent Mfr .    of Fabric Labs. Labels Labels 
use of & Garment 1. 2, 3 4, i , 6 
garaent Mfi 

Per Per m Per Per par Per 
Mo. Cent No. Cent Ho. Cent No. Cent No. Cent No. Cent Mo. Cent 

Shlcit (fiflzi) 
Department 2 9 U 61 28 122» 17 74 0 0 10 43 13 57 
Mall Order 0 0 13 76 13 76 4 24 0 0 17 100 0 0 
Specialty Shop 0 0 9 75 6 50 3 25 0 0 12 100 0 0 
Five and Tea 0 0 4 21 17 100 5 26 0 0 18 95 1 5 

Mm (BOTB and 

Oepartaent 0 0 46 57 24 30 0 0 28 76 75 93 6 7 
Mall Order 0 0 11 30 19 52 0 0 0 0 37 100 0 0 
Specialty Shop 0 0 17 55 11 35 11 35 19 61 29 94 2 6 
Fire and Ten 2 5 31 74 17 40 0 0 0 0 42 100 0 0 

Boxer Shorta (Bova 
Oepartaent 3 3 28 24 18 16 0 0 6 5 112 97 3 3 
Mail Order 0 0 9 26 8 24 0 0 0 0 33 97 1 3 
Specialty Shop 3 9 29 88 25 76 0 0 3 9 29 88 4 12 
Five and Tea 0 0 0 0 12 63 0 0 0 0 19 100 0 0 

fiS&E Shorta   (Girls) 
Oepartaent 4 4 72 69 53 51 45 43 60 58 78 75 26 25 
Mall Order 7 47 8 53 15 100 1 7 0 0 14 93 1 7 
Specialty Shop 0 0 4 44 7 78 3 33 2 22 9 100 0 0 
Fire and Ten 0 0 19 44 0 0 0 0 0 0 43 100 0 0 

*Percent&gea   ov«r   106 Lndicrate   a   combination rt featur es. 



Data from the stores were analyzed fron a general point of rlew. 

Manufacturers of ready-made garments,   consumers of ready-made  clothing for 

children, and ratallers »ay have interpreted the data In other manners. 



CHAPTBt VI 

SUIH4RX,   CONCLUSICBS,  AND RECOmTCaiDATICWS 

A need for more and better  informative labeling for children's 

clothing has boon expressed by both consumers and garment nanufacturera. 

Clothing the pro-school child is a major problom for many families;  further- 

more, the percentage of the clothing budget spent on pre-school children's 

clothing   tends to vary with the family income and family members.    Since 

a study of labels appeared to be the major source of information, the 

purposes of thia  study were:    (l) to determine the extent to which mothers 

used the information on labels of ready-made clothing for their pre-school 

children,  (2)  to find out what information was desired by mothers of a 

selected group, and (3) to find out what information was available on the 

labels of ready-made clothing for pre-school children. 

A review of literature revealed that approximately three-fourths of 

children's clothing is purchased ready-made.    For wise purchasing, special 

skill and good judgment ia needed to meet the children's needs and to 

remain within a clothing budget* 

Since anticipating the child's rate of physical growth varies so 

greatly among children,  sice labeling is probably the biggest problem area 

to both consumers and manufacturers of children's clothing.    Various solutions 

were recommended in the review of literature.    In one survey it was found that 

the moat accurate method of sizing olothes for children ia by the height and 

hip measurements,  while another survey found that height, weight, waist, and 

hip measurements are the beet guide to siting. 
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Informative labeling enables tbe consumer to buy wisely and the 

•tore to sell intelligently.    Many standards hare been set up for an 

informative label; however,  there seems to be an agreement in that specific 

faets reap best results.    Tbe consumer should be able to obtain a definite 

idea of the quality of the product and what oan be expected of it. 

although sons laws and practices have been established for consumer 

protection, there is a great need for more and better labeling laws. 

The study was conducted by personal interviews with the thirty-nine 

■others of the forty-one children enrolled in Woman's College Nursery 

School and Curry Demonstration School Kindergarten.    A checklist was con- 

structed,   tested, revised, and used for recording the  information that 

this group of mothers indicated a use of and a desire for, when purchasing 

ready-aade clothing for pre-school children. 

A similar checklist was constructed, tested, revised, and used to 

record the label information available on pre-school children's playclothlng 

in four selected local stores.    The four types of stores includedt    Depart- 

ment Stores, Mail Order Retail Stores, Specialty Shops, and Five and Ten 

Cent Stores. 

Children*s garments selected for label study were play clothing, 

including boxer shorts and T-shirts for boys and girls, boy's Jeans and 

shirts, and girl's blouses,  skirts,  and dresses.    Every sixth garment in 

the sizes (according to age)  3 through 8 was studied and the information waa 

recorded on the checklists. 

Although the parent sample was small and confined to a limited group, 

the results of the study indicated the extent to which mothers of this group 
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stated that they used the information found on labels of ready-nade clothing 

when making clothing purchases far their pre-school children, plus the 

information desired by these mothers.    The labels on the garments in the 

store sample represented the types and amounts of information available on 

labels of ready-made clothing for pre-school children. 

Some of the conclusions reached from this label study on clothing 

for pre-school children follows 

1. The majority of the mothers interviewed for this study stated 

that they purchased ready-made clothing for their pre-school 

children.    Few of them made clothing for their pre-school 

children, and even fewer had clothing made for this age-group. 

2. Mothers in this group indicated that the sex of the child was 

not a great influence on items  of label information used and 

desired when purchasing ready-made clothing for their pre- 

school children, although some minor differences were shown. 

3. Mothers in this group did not appear to be affected by any 

one factor exclusively when purchasing ready-made clothing for 

pre-school children.    The factor usually affecting the largest 

percentage of these mothers was indicated as being the quality 

of the material, while more than three-fourths of the mothers 

in this group stated that advertising in magazines, newspapers, 

and on television never affected their clothing selection. 

U.   Sise labeling was an area about which parents in this study 

seemed to express great concern.    Many expressed changes that 



they would  like to see made concerning the present methods  of 

•lie labeling.    All of the garment! In the label study gave at 

least one method of size labeling on the labels. 

5. Mothers In the sample group did not appear to be noticeably 

influenced by fiber and fabrlo compositions.     Information on 

labels  concerning fabric construction was  found In fairly large 

percentages;  however,   information regarding fiber treatments  was 

not found to be as abundant. 

6. Garment  construction features were indicated by mothers in this 

group as being of importance when purchasing ready-made clothing 

for pre-school children.    These mothers stated that they obtained 

this information from the garment more often than from the label. 

References to construction features were found on the labels of 

more jeans than on other garment labels in the study. 

7. The use of garment care instructions was indicated by a majority 

of the mothers interviewed for this study.    This was also an area 

that was well labeled.    Special performance features were stated 

as being used less frequently than instructions for care of 

garment. 

8. On the whole, recommendations for garment use were not indicated 

as being of much value to mothers in this group when purchasing 

ready-made clothing for their pre-school children.    Perhaps this 

was due to the lack of information available to mothers on labels 

concerning recommendations for garment use. 
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9.    Hine-tenth* of the mothers  ID the sample group stat*d that they 

used "SanforiMd" iihon making clothing purohases for their pre- 

school children.    It ia interesting to note that reference to 

this particular performance feature was found only on approx- 

iaately one-third of the labels in the entire label study. 

Howerer,  other dinensional stability features appeared on many 

of the garment labels. 

10. Over one-half of the mothera in the aample group indioated that 

they used crease resistant features.    This feature appeared on 

labela more often than any other special finish feature.    Water 

repellency was also stated as being used by over one-half of the 

mothers in this group} however, reference to this feature 

appeared on only six garments inthe entire label study. 

11. Mothers of this group stated that they were influenced by brand 

names quite extensively.    The label study revealed that 59 per 

cent of all of the labels studied gave brand names. 

12. Prom this study it was found that the mothers in this group 

indicated a need for more and better labeling of pre-achool 

children's clothing.    From literature survey it appeared that 

manufacturers of children's clothing were anxious to supply the 

informative label*.    A study to reveal the cause of the lack of 

informative labeling is suggested. 

13. Other suggested studies in this area might include! 

(») k survey of "sise age" of children compared to chrono- 

logical age of children.    Son* of the mothera in this 



study seemed to feel that the else according to age was 

not equivalent to the chronological age of children. 

(For this reason, siies according to age was extended 

through size 8,  in this study.) 
» 

(b) A systematic observation on the effects of clothing on 

pre-school children.    This night possibly be done on one 

child or a group of children such as a nursery school or 

kindergarten group.    The  comments  made by pre-school 

children concerning clothing might also reveal the ways 

that clothing affect then. 

(o) A comparative study of label infomation available on 

ready-made clothing for children in a Mail Order Retail 

Store with the information available about the sans 

garments in Mail Order Catalogues. 

(d) A study of the clothing needs and requirements for nursery 

school and kindergarten wear.    Parents interviewed for 

this study seemed to express a great deal of concern over 

the proper clothing for nursery school and kindergarten 

wear.    If a study of this type could be made and the find- 

ings made available, it would probably be invaluable to 

parents when selecting clothing for pre-school children. 
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PARSMT RECCRD FCRM 

Name of parent 

Address   
(Date) 

(Telephone No.) 

Ages and sex of Children Age Sex 

In what local stores do you purchase ready-made  clothing 
school children? 
Department it—   Specialty Shop  mil flnU. R?teil ____ 
Belle's Togs for Two  Montgomery Ward_ 

for your pre- 
Five and Ten 
Capt Stores 

Scotty's Child- Others 
ren Shop_ 
Others' 

Charles Stores Junior Circle_ Sears Roebuck & Co.. 
Deifslls Dept.  
Ellis Stone   
W. T. Grants  
A. W. Long and 
Sons Inc. 
Meyer's Dept. 
Piekett's Dept.__ 
Others  

Kress & Co. 
Moore's _ 
Rose's  
Silvers  
Woolworth_ 
Others  

Do you purchase ready-made clothing for your pre- Usually Occasionally Never 
school children? _____ ___________ ___ 
Do you make clothing for your pre-sohool children? _____ ________ ___ 
Do you hire clothing made for your pre-echool child?. 

A. 

B. 
C 
D.    Rank in order,  the items of information on labels that you consider most 
desirable, when pin:chasing ready-made  clothing for your pre-school children? 

1. Size of garment ___________ 
2. Workmanship 
3. Results of Laboratory Tests__ 
4. Price ________________ 
5. Special Performance Finishes.. 
6. Colorfaetnoss 
7. Self-help features  
8. Others. 

E. To what extent do you use information on labels concerning garment constru- 
ction, use, and care when selecting garments for your pre-school children? 
1. Which methods of sise labeling do you use when purchasing ready-made 

garments of clothing for your pre-school children? 
Usually Occasionally Newer 

Sise according to age 
Sise according to —Ight 
Sise according to body measurements 
Others 
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PARENT RECCED FCRM (continued) 

2. What changes in the  sizes of pre-school children's clothing would 
you like  to see made? 

Sixes standardized  

3. 

4. 

5. 
6. 
7. 

8. 

Sixes in body measurements ______________ 
Sizes that fit with allowance for growth ____ 
Three sizes in each age group:    tall and thin, 

average,  short and plump 
To what extent do fiber and fabric compositions influence your 
purchasing of a garment? 

Usually Occasionally Never 
Fiber content __________________________ _______ _____________ 
Weave  
Thread count. 
Gauge. 
Run proof. 
Others  

To what extent are special garment construction features of importance 
to you? 

Usually Occasionally Never 
Number of stitches per inch __________ _______ ____________ _____ 
Special seam finishes   ______ 
Special openings. 
Self-help features_ 
Decorative features. 
Fasteners 
Others  

Do you get this information from garment 
Do you get this information from labels   
Which instructions for garment care 

do you use and to what extent? 
Washing inatructlona 
Ironing inatructions 
Drying instructions. 
Hanging inatructlona 
Daily storage instructions. 
Dry   <Q--n<-ff 
Seasonal storage 
Removal of spots and stains. 
Others 

To what extent are the recommendations for use of garment, helpful to 
you when purchasing ready-made clothing for your pre-school children? 

F.    To what extent do you use Information on labels concerning special performance 
features when selecting garments for your pre-school children? 
1.    Colorfastness 

Vat dyed  
Colorfaat ______   . 



PARENT'RECCRD FORM (continued) 

Usually Occasionally Never 
Colorfaat to»    Sunlight  

Washing  
Perspiration 

Degree of eolorfastness,   , 
Others  

2.    Dimensional Stability 
Preshrunk   
"Sanforised" 
Stretehage  
Others   

3. Special Finish Features 
Water Repelleney_ 
Crease Resistance, 
Fire Retardant   
Permanent Crispness 
Permanent Glazing 
Moth Resistant  
Others  

4.    List any other performance features that you desire on labels 
and the extent to which you use then. 

G.    When purchasing clothing for your pre-school children, which of the follow- 
ing factors are most likely to affect your selection: 

Usually Occasionally Never 
Brand Nam  
Description on label 
Recommendation of friend_ 
Advertising in newspaper_ 
Advertising  in magazines  
Advertising on television. 
Recommendation of clerk. , 
Difference in price 
Attractiveness of garment. 
Quality of material. 
Recommendations and Approval Labels. 
Recommended Uses  
Nans of Manufacturer. 
Service of Store  
Previous experience with saae. 
Others  

H.    What additional information do you think should be included on labels of 
ready-made clothing for pre-school children? 
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PAREOT RECCRD FORM (continued) 

I.    List any changes that you would like to see made in the labeling of 
clothing for your pre-school children. 

J.    General Consents. 

■ 
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STCRK RECCED FCRM 

Nam* of Store Type Store  
Garment Description 
a.    Information regarding garment construction,  use,  and care: 

_Date_ 
.Price. 

B. 

I. 

Sise according to age. 
Size according to weight  
Sise according to height  
Sise in height and weight. 
Hips, height, and weight__ 
Small, medium, large. 

Size according  to body measurements  
Size in height and body measurements. 
Waist and length measurements 
Age, height, and weight  
Size charts  
Others  

Fiber and Fabric Composition: 
Fiber content  
Percent of fiber in blend  
Wears 
Thread count 
Ply y*rn  
Gauge 
Run proof 
Denier  

metalic threads.. 
Tensile strength. 
Type of yarns  
Voided  
Pressed  
Stamped  
Felted  
Knit  

Number of yarns per inch. 
Waight. 

Fabric manufacturer. 
Others   

C.    Special Garment Construction Features: 
No. of stitches per inch. 
Hand made__ 
machine made. 

Decorative features. 
Fasteners  

Cut of garment 
Special seam finishes. 
Special openings__ 
Self-help features. 

Growth features. 
Hems  
Service it will give. 
Brand N« 
Others. 

D.    Instructions for Care of Garments 
Washable 
Guaranteed washable. 
Washing instructions. 

Daily storage   
Seasonal instructions. 
Spot removals. 

Starching instructions. 
Ironing instructions.. 
Drying instructiens__ 
Dry fti««Hnff 
Bleaching. 

Spot resistant finishes___ 
Special soaps and detergents. 
Smoothing Instructions 
Others  

Special Performance Features> 
1. Colorfastness 

Colarfast 
Vat dyed. 

2. Dimensional Stability: 
Shrlnkproof 
Praahrunk 

Degree of colorfastness__ 
Fast Ay 
Fast toi  light  

"Sanforised". 
Sanforlan  
Shrinkage Control. 

laundering. 
soaps & detergents 
p*rsplration_._ 
dry "i—"<"ff 
gas fading  

Percent of residual shrinkage. 
Stratchage 
Others       , 
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STCRE RECCRD FORM (continued) 

3. 
(a) 

Special Finish Features: 
Water Repelloncy 
Ren s olite  
Water Retarding_ 
Water Resisting.. 
Water Repelling. 
Craranette 
Zelan  
Koroseal 
Hera-wet 
Others  

(c)  Other Special Finishes< 
Air conditioned _____ 
Fire retardant ______ 
Permanent Glase 
Sising  

(b) Crease Resistance. 
Permanently crease resistant 
Bellmaniaed 
Truberlse 
T. B. L.  
Tebelised  
Wrinkl-shed 
Reslatent 
Tru-set ______________ 
Anti-Wilt  
Wrinkle resistant. 
Others  

Permanent Si sing. 
Mercerising 
Durene 
Combed  
Crepe. 
Luminescent substances 
Ererglete 
Embossing 
Dureneyarn. 
Resistant tot Moths_ 

Mildew. 
Heat  
Wind__ 
Wear ___ 
Friction. 
Odors  
Perspiration. 
Soil  

Others. 

F. 
0. 

H. 
I. 
J. 

Recommendations for use of garment. 
Name of Manufacturer. 
Brand na 

.Address of Manufacturer. 
Fabric Manufacturer  

Testing Laboratories  
Physical DaaariptieB of label/labels 
Any other information found on labels, not included aborei. 



MASTER  LABEL  OUTLINE* 

PURPOSE (F AN INFORMATIVE LABEL 

The purpose of an informative label it to enable the consumer to buy wisely 
and the store to sail intelligently, to the end that the consumer gets the 
maximum satisfaction for the money expended and the store handles the 
transaction with the minimum possibility for returns and adjustment.    An 
informative label should give the consumer a definite Idea of the quality 
of the produot by telling its composition and construction, what it will 
do, how to use it, and how to care for it—-as a basis for intelligent choice, 
and to enable her to compare qualities.    A definite idea can only be con- 
veyed by specifio faota.    It is suggested that these faota be grouped 
under the six headings listed below.    The order and the form used here 
are not significant. 

OOTLIHE FOR INFORMATIVE LABELS 

It is understood,  of course, that labels should conform to local, 
State or Federal regulations where suoh exist. 

WHAT IT WILL DO (Performance) 

Degree of color permanence;  shrinkage or stretch- 
age} breaking strength; seam slippage; resistance 
to water, perspiration, wind, wear; light, heat 
and power tests; power consumption; cost of up- 
keep; eto. 

WHAT IT IS MADE OF (Composition) 
Kind and quality of fiber, metal, wood, leather, 
ceramics,  cement, rock, fur, plastie, petroleum 
products,  rubber, paper, bone,  chemicals, drugs; 
ingredients of food products; ete. 

HOW IT IS MADE (Construction) 

Sise, weight, number of yarns per inch, weave, 
number of stitches per inch,  finish, ply,  cut, 
hand or machine made, pressed, molded, stamped, 
inlaid; eto. 

HOW TO CARE FOB IT 

Detailed Instructions for washing and/or cleaning; 
precautions to be observed in cleaning or in 

•Roger Wolcott, Informative T*lw1<M CNe* Torkt 
Retailer Council,  Inc., 1949), p. U. 

National Consumer- 



storage;   refrigeration;   oiling and greasing; 
polishing; eto. 

RECOMMENDED  USES 

Purpose for which it is aost suitable;   recipes, 
etc. 

NAME CF MANUFACTURER CR DISTRIBUTOR 

Mas* and address of the aanufaoturer or 
distributor. 




